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branding
Best practices

What is the goal of having a set of branding guidelines?

To ensure Auburn Alumni Association communications are instantly 
recognized and infallibly associated with quality, professionalism and value 
by constituents and partners both inside and outside Auburn University.

All chartered clubs and affiliates are required to use the interlocking AU and 
text on all social media, promotional items, websites, etc. If another design is 
desired it must be approved by Auburn University’s Trademark and
Licensing and must always be used with the interlocking AU provided by the 
Auburn Alumni Association.

Any questions can be directed to the alumni marketing office or reference 
the branding guidelines on the Auburn Club portal.



Social media
Best practices

Talk To Us!

Be sure to tag and include us on your posts so we can help share!

FACEBOOK - facebook.com/AuburnAlumniAssociation
TWITTER - @AUAlumniAssoc
INSTAGRAM - @auburnalumni
LINKEDIN - The Official Auburn Alumni Association
PINTEREST - pinterest.com/AuburnAlumniAssociation
YOUTUBE - youtube.com/AuburnAlumniAssociation
FLICKR - flickr.com/AuburnAlumniAssociation

And be sure to sign up for Bodda Getta Social, the association’s social media 
ambassador program. 



Social media
How we respond

Keep the message positive.

Non personal opinion - you are a representative of Auburn and
should align with the university at all times.

Unfortunately times of crisis do happen. The association will align with the 
messaging of the president’s office. You should look for this messaging and 
help reiterate our president’s message.

The association does not respond to individuals who post or respond to 
inappropriate behavior or vulgarity.



Trademarks and Licensing ensure proper use and application of Auburn University trademarks. And 
strengthen the Auburn brand through relationships with retailers, licensees, campus departments, 
student organizations, alumni, and friends. Also, to generate revenue that funds academic and athletic 
scholarships.

Trademarks & licensing

















I believe that this is a practical world and that I can 
count only on what I earn. Therefore, I believe in work, hard work.

I believe in education, which gives me the knowledge 
to work wisely and trains my mind and my hands to work 
skillfully.

I believe in honesty and truthfulness, without which I 
cannot win the respect and confidence of my fellow men.

I believe in a sound mind, in a sound body and a spirit 
that is not afraid, and in clean sports that develop these qualities.

I believe in obedience to law because it protects the 
rights of all.

I believe in the human touch, which cultivates 
sympathy with my fellow men and mutual helpfulness and brings 
happiness for all.

I believe in my Country, because it is a land of 
freedom and because it is my own home, and that I can best 
serve that country by "doing justly, loving mercy, and walking 
humbly with my God."

And because Auburn men and women believe in 
these things, I believe in Auburn and love it.















Club Resources
Apparel and promotional products

Visit our website for all of the information on vendors you can work with 
for your Auburn Club product.

aub.ie/TM
Changes during 2019:
- Form to request logo use before working with vendor.



Kollege town
Under armour pop-up Shop – Erin KelLY



It’s time for 
Questions!

licensing@auburn.edu
334-844-5180

aub.ie/TM
@auloveitshowit

mailto:licensing@auburn.edu

